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Chung Hung Steel Corporation (originally named Yieh Loong Enterprise Co., Ltd., was
renamed on July 14th, 2004, known as “CHSC” for short) was established in September 1983.
For observing the integration of upstream and downstream steel companies in Taiwan, CHSC
formed a strategic alliance with CSC at the end of 1999, and officially became a member of the
CSC Group in 2000.
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CHSC's main carbon products include hot-rolled steel coils, pickled & spheroidized annealed
steel coils, cold-rolled full hard steel coils, cold-rolled tempered steel coils, galvanized steel
coils, carbon steel pipes ( CNS/ JIS/ ASTM), galvanized steel pipes, PE-coated steel pipes,
APl oil pipelines and API pipes for casing and tubing. The products are widely used to
manufacture hardware, building materials, cars, household electric appliances, sport
equipment, steel furniture and so on. They are primarily prioritized for domestic sales.
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CHSC has had four factories so far, three of which are located in Kaohsiung City, Taiwan. They
are the hot-rolled coil factory with the annual capacity of 2.4 million metric tons, the cold-rolled
coil factory with the annual capacity of 450,000 metric tons, the steel pipe factory with the
annual capacity of 48,000 metric tons, and the new ERW steel pipe factory, established in 2012,
located in the Chang Hua Coastal Industrial Park in Lukang, Chang Hua County, Taiwan. With
2~4 inch and 4~14 inch pipe forming lines, the factory primarily manufactures high value added
pipes used in the oil industry for the international oil and gas tubular market.
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With a market-oriented, demand-conscious, and flexible view, CHSC always aims to optimize
the added values of its products, develop niche products, and stably make profits. To pursue its
sustainable development and to enhance its internal management as well as customer services,
CHSC has aggressively obtained external certification, such as 1SO 9001, ISO 14001, ISO
50001, OHSAS 18001, and TOSHMS. To eliminate the obstacles in international trade, it has
also obtained the JIS MARK certificate for all of its products and the SNI (Indonesia), SIRIM
(Malaysia), TIS (Thailand), and FPC (Singapore) certificates for its hot-rolled products.
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The Hot Rolling Mill and the Cold Rolling
Mill were both given the 2015 excellent
performance awards of Occupational safety
by Taiwan steel and Iron Industries
Association.
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February,2017

CHS has sponsored the social program of
helping underprivileged students out of
poverty for thirteen years, and thus received
the certificate of appreciation from Kaohsiung
City government .
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2016

Pk P BB oK HESIH(HEIT) o4 & B (1) HNAEEER (S ER)
Ranks Country Amount (NTD million) Volume(MT) Export sales ratio

1 R Vietnam 2,668 233,667 22%
2 ¥ Korea 2,154 171,546 18%
3  EKPHED Malaysia 2,119 164,185 17%
4  JEfEZE Philippines 1,084 75,597 9%
5 ZZ[ Thailand 1,036 78,345 9%
6 =[] America 918 52,631 8%
7 H[E China 582 36,044 5%
8 B AFIGE Australia 512 32,686 4%
9 YIS Spain 367 32,334 3%
10 EEHTIE Pakistan 140 10,635 1%
11 A Others 585 43,247 4%

&3t Total 12,165 930,917 100%
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SHESHT  YMNEHT  Export Sales Analysis

PHEE
Country

HE [ Korea

Z=[EY America
AR Pg 50 Malaysia
% Vietnam
JE1EE Philippines
th[E% China

Ji[E United Kingdon
PEHES Spain
VPSP Saudi-Arabia
EEELHTEH Pakistan
HA Others

“rEtTotal

1,650
1,509
913
717
663
334
251
221
196
188
570

7,212

55 & 8 (1)
Volume(MT)

101,765
72,856
54,782
43,731
36,735
16,402
15,262
14,600
12,565
13,288
33,852

415,838
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Export sales ratio
23%
21%
13%
10%

9%
5%
3%
3%
3%
3%
7%
100%

‘member of CSC Group 1 5 % /5 | AN

10



d ez

M7 A
5
10BENB pakistan | | 11K A Others| 2016 FXPORT SALES
9PHEF Spain 1% 5%
3%

B v
8 ARSI Australia - —— 1 #i Vietnam
% y 2%

7 % China
5% B
//f/

6 £8 America
8%

5 %@ Thailand
8%

2 88 Korea
18%

4ERE
Philippines
9% 3 BRI Malaysia

17%

member of CSC Group £ 5§ £ & :S]

BN INHHT  Export Sales Analysis

9 bR bR

10 B ZR718 Pakistan 2017 1”6 EXPORT SALES

2%

—
— 138 Korea

23%

7 3 United Kingdon
3%

6P China
5%

S IERH Philippines
9%

2 E[] America
21%

4 4% Vietnam
10%

3FEREE T Malaysia
13%

20165 N B B B 32 93 R
2016 Export sales volume totaled 0.93 million
metric tons

2017 1~65MNHiH & S 1E4 251
2017.1~6 Export sales volume totaled 0.42 million
metric tons
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M2 B3, F . c c
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Unit : NTD Thousands
% J& Year 2017/1~6 2016/1~12

& & Products / MT Z #t Capacity | # & Output | Z 1 Amount | Z 4 Capacity | # & Output | Z {& Amount

zh 3|48 # Hot Rolled coil 2,400,000 1,032,022 14,247,373 2,400,000 2,307,024 24,310,844

/% #L48 4 Cold Rolled coil 450,000 203,910 3,772,193 450,000 375,425 4,753,910

489 % Steel Pipe 248,000 72,727 1,485,073 248,000 54,198 1,195,938

4% #%+ 48 % Galvanized Steel Coil - - - - - -

H 4b, Others - - - - - -

43t Total 3,098,000 1,308,659 19,504,639 3,098,000 2,736,646 30,260,692

% J& Year 2017/1~6 2016/1~12
7 / 4k 4§ Domestic / Export 7 4% Domestic sk 45 Export 7 44 Domestic $h 45 Export
a = & = & = & = &

&gt autis Quantity | Amount | Quantity Amount Quantity | Amount | Quantity | Amount

zh 8|48 # Hot Rolled Coil 506,561 8,212,365 281,182 4,518,952 1,101,748 13,521,034 727,310 8,923,206

%3484 Cold Rolled Coil 150,200 2,817,550 63,730 1,257,840 338,001| 5,029,031 121,741 1,883,743

489 % Steel Pipe 5,143 118,132 62,229 1,275,389 11,246 222,673 43,995 747,748

4% 4% 48 # Galvanized Steel Coil 27,983 562,585 8,697 159,638 82,686 1,392,657 37,871 609,941

H 4 Others - - - - - - - -

43t Total 689,888 11,710,633 415,838] 7,211,820 1,533,682 20,165,394 930,917 12,164,638
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Unit : NTD Thousands

¥ i~ F =

Hp R '
iRl 2017/1~6 2016/1~12
I P Item
Y W )2 ~‘:§; RS
¥ T~ 3R 19,487,002 33,440,122
Net Sales
o W L
¥R 17,821,995 30,154,398
Operating Costs
PSS L
¥ = 1l 1,665,007 3,285,724
Gross Profit(Loss) ’ ’ ’ ’
‘):‘L» .‘ » ;ﬁ’
¥EET 629,934 1,240,847
Operating Expenses
Sl A s
¥ FETGER) 1,035,073 2,044,877
Profit (Loss) from Operations ’ ’ ’ ’
Sl _.!1, ‘/’l‘ » i
¥ Ok () 26,297 131,399
Non-operating income(Expenses)
Fra = FIER)
1,008,776 1,913,478
Profit (Loss) Before Income Tax
Fris & FIER)
. 1,007,375 1,913,119
Net Profit For The Period 13
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We persist in operating uprightly and devote ourselves to sustainable development and
winning stakeholders’ trust and friendship.

¥7:P % 2 AP PA7%P 1%

Commercial Production Financial

LEELZF R 1LEFEF 23 5

o : : Sustain development of key products
im for customers demands e
, B oL 2 1 4 AL 4 Zi&ﬁé%%%&a ﬁlﬁiﬁ:'{h A 2R & =
2.3 g op ML H G g Improve product quality and technology Lp8p A
Maintain the flexible sales strategy 3.5+ A LA R IL Complete Internal Management
3 Fx B A8 2 Toward product differentiation 2.%% g X ? A A
¥ 2 H e
Ensure stable sales channels 4.4% &7 A Implement operating cost reduction
. N Enhance niche products

4.3 BB a4

5.£1: 7 Fig$

Q:rease the market competltlveness/ Qreate market advantage / \ /
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In the future, CHSC will upgrade the quality and grades of its products,
focus on enhancing customer services, establish good partner relationships
with customers, create product differentiation, proactively conserve
energy and reduce carbon emissions, and fulfill its corporate social
responsibility.
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Thanks for your attention.
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