d" 0P I §if 63 erieorCcaroup i a5 LA

CHUNGHUNGSTEEL

v AL G LA P
CHUNG HUNG STEEL CORPORATIION

2019.06.03

LI CO AN 2: O

)'TF

Stock Code:

Lo BESEE



‘member of CSC Group 11 $§ % & I:S]

A B

CHUNGHUNGSTEEL

H #$% Tableof Contents
o 27 {5 /i Company Overview 1
o 4" & & 47  Sales Analysis 10
o PAFEPE/™  Financial Review 14
¢ i ¥X  Strategy 15
o X KE fj{ Prospects 16

PHEERFIREY YA i - BIESEE - BEEFGEE o~ BN A e 7



& b }I,% iﬁ %ik ‘member of CSC Group 1 5 % /& [S]

CHUNGHUNGSTEEL

NE|fEF  Company Overview

AL 0P (R AER L ERGF I 22004870 14p 1 g
Lo M T ALY ) 23198390 > AP TAEREE 5 P g
1999# A gr v 4 2 2 F i Ep > 2000 N2 S P BB R o

Chung Hung Steel Corporation (originally named Yieh Loong Enterprise Co., Ltd., was
renamed on July 14th, 2004, known as “CHSC” for short) was established in September 1983.
For observing the integration of upstream and downstream steel companies in Taiwan, CHSC
formed a strategic alliance with CSC at the end of 1999, and officially became a member of the
CSC Group in 2000.
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CHSC's main carbon products include hot-rolled steel coils, pickled & spheroidized annealed
steel coils, cold-rolled full hard steel coils, cold-rolled tempered steel coils, galvanized steel
coils, carbon steel pipes ( CNS/ JIS/ ASTM), galvanized steel pipes, PE-coated steel pipes,
APl oil pipelines and API pipes for casing and tubing. The products are widely used to
manufacture hardware, building materials, cars, household electric appliances, sport
equipment, steel furniture and so on. They are primarily prioritized for domestic sales.
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CHSC has had five factories so far, four of which are located in Kaohsiung City, Taiwan. They are the
hot-rolled coil factory with the annual capacity of 2.4 million metric tons, the cold-rolled coil factory
with the annual capacity of 450,000 metric tons, the steel pipe factory with the annual capacity of 48,000
metric tons, the pickling and galvanizing factory with the annual capacity of 600,000 metric tons from
the pickling line and 300,000 metric tons from the galvanizing line and the new ERW steel pipe factory,
established in 2012, located in the Chang Hua Coastal Industrial Park in Lukang, Chang Hua County,
Taiwan. With 2~4 inch and 4~14 inch pipe forming lines, the factory primarily manufactures high value
added pipes used in the oil industry for the international oil and gas tubular market.
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With a market-oriented, demand-conscious, and flexible view, CHSC always aims to optimize
the added values of its products, develop niche products, and stably make profits. To pursue its
sustainable development and to enhance its internal management as well as customer services,
CHSC has aggressively obtained external certification, such as 1SO 9001, ISO 14001, ISO
50001, OHSAS 18001, and TOSHMS. To eliminate the obstacles in international trade, it has
also obtained the JIS MARK certificate for all of its products and the SNI (Indonesia), SIRIM
(Malaysia), TIS (Thailand), and FPC (Singapore) certificates for its hot-rolled products.
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N . - CHS have sponsored on the social program of
CHS won “The Outstanding Enterprise” at the helping unpderprivileged studentg %E.lt of

15th National Brand of YUSHAN Awards. poverty for fifteen years, and thus received

the certificate of appreciation from Kaohsiung
City government .
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Country

ZE[E America

2 ELHTEH Pakistan
HUFE Vietnam
2K PEEn Malaysia
JEEE Philippines
5[5 Korea
PEHESF Spain

i lFirBangladesh
EEFIEE Belgium
F= A Ttaly

H At Others

E=tTotal

B B EH (E B T)
Amount(NTDmillion)

4,436
3,240
2,968
2,184
1,540
1,494
1,007
931
682
616
3,453

23,151

B B ()
\Volume(MT)

166,246
183,437
158,639
150,249
78,467
84,901
54,611
50,266
33,560
31,557
177,053

1,168,986
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Export ratio

19%
14%
13%
12%
7%
6%
4%
4%
3%
3%
15%

100%
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2019/F1~4 H
SHERR HESHE(EET)
Country Amount(NTD million)
B America 1,865
% Vietnam 1,765
EEELHTIH Pakistan 1,354
FE 2K PE o Malaysia 888
7B Korea 850
2 J0$iIBangladesh 376
JE{#% Philippines 373
EEAFEF Belgium 263
FurKenya 263
ZZ[EK|Thailand 255
HA Others 796
EatTotal 9,048

P& 8 (A1)
Volume(MT)

66,104

111,569
88,255

53,150

52,025

23,805

21,033

15,002

15,235

15,802

41,730
503,710

SNEEER(EER)
Export ratio

21%
20%
15%
10%
9%
4%
4%
3%
3%
3%
8%

100%
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2018.1~12Exportsalesvolumetotaled1.17millionmetrictons
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Unit : NTD Thousands ~ MT
¥ period 2019.1~4 2018.1~12
A i A ¥ A B A it A F A B
- 3 A B Za Z * B A
A s Capacity Output Amount Capacity Output Amount
4 gt 4% $  Hot Rolled coil 2,400,000 817,243 12,558,987 2,400,000 2,252,510| 35,756,817
4 34k % Cold Rolled coil 450,000 91,388] 1,853,325 450,000 399,776 7,999,733
4% B Steel Pipe 248,000 69,058 1,477,876 248,000 174,007 3,783,018
45 & 4% ¥ Galvanized Steel Coil 300,000 5,184 103,138 300,000 28,554 458,765
£ 2+ Total 3,398,000 082,873| 15,993,326] 3,398,000] 2,854,847| 47,998,333
# ¥ period 2019.1~4 2018.1~12
p /7t 4 Domestic / Export n 4 Domestic k41 Export m 4 Domestic ‘b 4 Export
£ =8 € 8 z =8 fé_ (=8
Eh o [POENEE Quantity | Amount Quantity | Amount Quantity | Amount Quantity | Amount
# 3 4 #% Hot Rolled Coil 278,878| 4,615,730 403,578| 6,465,634 933,371| 16,653,149 846,402| 15,415,346
4 344k #% Cold Rolled Coil 90,058| 1,693,128 26,709 544,344 273,242 5,525,906 140,825 2,982,111
4% ¢ Steel Pipe 2,944 63,556 66,251 1,873,533 11,035 271,607 157,525 4,229,366
45 & 4% #5 Galvanized Steel Coil 33,812 681,889 7,172 164,861 90,872 1,957,611 24,235 523,952
£ 3+ Total 405,692| 7,054,303 503,710| 9,048,372| 1,308,519| 24,408,273 1,168,986| 23,150,775
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Unit : NTD Thousands

Hp B Peroid
12 P ltem

2019/1~3

2018/1~12

¥ ¥ e =g
Net Sales

11,983,950

48,238,885

Operating Costs

11,476,440

43,853,999

L
Gross Profit(Loss)

507,510

4,384,886

.k‘[»_:u»;g’
R

Operating Expenses

425,118

1,509,109

¥+ EAIER)
Profit (Loss) from Operations

82,392

2,875,777

¥ E (L)
Non-operating income(Expenses)

-4,363

158,071

frm & F1ER)

Profit (Loss) Before Income Tax

78,029

3,033,848

Fts E FIER)
Net Profit For The Period

77,935

3,033,223
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Chung Hung maintains ethical business operations and strives to become a sustainable,
reliable, and approachable steel company.

¥7:P % 2 AP PA7%P 1%

Commercial Production Financial
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Sustain development of key products

2.5 8 A S WA

Aim for customers demands

2 =R, 0L WY, N0 AR n4 ] \;\,':':— =
2.4 ® v L NER s % N Improve product quality and technology 1.p 3% P LW Ty
Maintain the flexible sales strategy 3.5+ A LA R IL Complete Internal Management
3.5 i FLAE T Toward product differentiation 2,15 fx ? A A
bF 2 H
Ensure stable sales channels A4 IR A S

i Implement operating cost reduction
Enhance niche products

D sk 4
4.3 B 7 F5 5.4 1% i%—x%.%‘h

Q:rease the market competltlveness/ Qreate market advantage / \ /
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In the future, CHSC will upgrade the quality and grades of its products,
focus on enhancing customer services, establish good partner relationships
with customers, create product differentiation, proactively conserve
energy and reduce carbon emissions, and fulfill its corporate social
responsibility.
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Thanks for your attention.
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