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The information contained in this presentation and its accompanying
announcements is based on present condition and information available at
the time the statements were made. The presentation is run exclusively for
the purpose of providing information and not for the purpose of investment
advice. The Company is not responsible for reminding or updating changes
or adjustments made to the contents of this presentation, if such changes or
adjustments should occur in the future.
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Chung Hung Steel Corporation (originally named Yieh Loong Enterprise Co., Ltd., was
renamed on July 14th, 2004, known as “CHSC” for short) was established in September 1983.
For observing the integration of upstream and downstream steel companies in Taiwan, CHSC
formed a strategic alliance with CSC at the end of 1999, and officially became a member of the
CSC Group in 2000.
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CHSC's main carbon products include hot-rolled steel coils, pickled & spheroidized annealed
steel coils, cold-rolled full hard steel coils, cold-rolled tempered steel coils, galvanized steel
coils, carbon steel pipes ( CNS/ JIS/ ASTM), galvanized steel pipes, PE-coated steel pipes,
APl oil pipelines and API pipes for casing and tubing. The products are widely used to
manufacture hardware, building materials, cars, household electric appliances, sport
equipment, steel furniture and so on. They are primarily prioritized for domestic sales.

PETEIREY YA i - BESEE



‘member of CSC Group 51§ 4 /8 :5']

A B

CHUNGHUNGSTEEL

NE|fE4~  Company Overview

/f%}i7 B2 AT > He B (FA7240F8 o9F) ~ L8 (£ Aw458
DWE) S ER BT (EAN4SE W) 2 pigER (BLARE A 60 O
WE S BHERE A N30T OFE) T BR R ONF 2T ;¥ 2012F 30351 Bk
1% (REFR) FTE- LEAR20F 2FF@mF R LL2AZHMPHRY §
G ENRELR &y o

CHSC has had five factories so far, four of which are located in Kaohsiung City, Taiwan. They are the
hot-rolled coil factory with the annual capacity of 2.4 million metric tons, the cold-rolled coil factory
with the annual capacity of 450,000 metric tons, the steel pipe factory with the annual capacity of 48,000
metric tons, the pickling and galvanizing factory with the annual capacity of 600,000 metric tons from
the pickling line and 300,000 metric tons from the galvanizing line and the new ERW steel pipe factory,
established in 2012, located in the Chang Hua Coastal Industrial Park in Lukang, Chang Hua County,
Taiwan. With the annual capacity of 200,000 metric tons, the factory primarily manufactures pipes
used in the oil industry for the international oil and gas tubular market.
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With a market-oriented, demand-conscious, and flexible view, CHSC always aims to optimize
the added values of its products, develop niche products, and stably make profits. To pursue its
sustainable development and to enhance its internal management as well as customer services,
CHSC has aggressively obtained external certification, such as 1SO 9001, ISO 14001, ISO
50001, OHSAS 18001, and TOSHMS. To eliminate the obstacles in international trade, it has
also obtained the JIS MARK certificate for each product and the SNI (Indonesia), SIRIM

(Malaysia), TIS (Thailand), FPC (Singapore) certificates for hot-rolled products, and IATF
16949 certificate for pickling products. 4
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Ranks Country Amount(NTD million) Volume(MT) Export ratio
1 #Fg Vietnam 5,327 341,069 25%
2 [ America 3,278 120,630 15%

3 EZKPHad Malaysia 2,457 149,232 12%
4  wE[E] Korea 2,367 147,594 11%

5 AL Pakistan 1,670 107,859 8%
6 ZFEThailand 1,529 89,749 7%

7  JEfFE Philippines 1,096 63,470 5%

8  ZJMfiBangladesh 845 51,145 4%

9  HAW Others 2,698 147,023 13%

“ratTotal 21,267 1,217,771 100%
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Ranks o G D il Volume(MT) e
1 #Kpd Vietnam 3,124 236,070 38%
2 FE[E] Korea 1,488 106,054 18%
3 HEZKPhoz Malaysia 342 56,211 10%
4 R America 625 31,879 8%
5 JEFE Philippines 398 26,459 5%
6 . 0fIBangladesh 384 25,331 5%
7 B China 365 25,464 4%
8 EEE:MTH Pakistan 323 22,374 4%
9  HAW Others 691 41,194 8%
&5t Total 8,240 571,036 100%
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Unit : NTD Thousands ~ MT
#y & period 2020.1~6 2019.1~12
A A 8 A A i
- AT A 1B AT A B
Zor [ITORLSHE Output Value Output Value
# 4 4% 5 Hot Rolled coil 1,002,286 13,377,563 2,091,091 31,874,580
4 g 4% $  Cold Rolled coil 134,876 2,362,383 262,834 5,272,745
4 ¢ Steel Pipe 37,821 780,709 136,756 3,016,435
4% # 4% #  Galvanized Steel Coil 13,207 242,320 14,009 285,985
+ Total 1,188,190 16,762,975 2,504,690 40,449,746
# & period 2020.1~6 2019.1~12
i /2H 4 Domestic / Export i 4 Domestic “ 4 Export i 47 Domestic ‘4 Export
# & Products £ . £ . £ £ £ .
= Quantity Value Quantity Value Quantity Value Quantity Value
# 4 45 # Hot Rolled Coll 454,164 6,413,326 502,274 6,939,688  748,795| 12,152,605 1,013,280| 16,272,199
4 # 4% ¥ Cold Rolled Coil 115,781 1,983,504 19,346 340,229] 222,391| 4,178,197 64,332 1,277,102
4 % Steel Pipe 5,393 105,893 39,123 759,814 10,126 271,653 128,859| 3,464,883
& &% 4% #5 Galvanized Steel Coll 55,996| 978,884 10,294 199,866 105,273 2,061,136 11,300f 252,752
& 3+ Total 631,335] 9,481,607 571,036 8,239,597| 1,086,585| 18,663,591| 1,217,771| 21,266,936
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Due to the impact of COVID-19 pandemic, global steel demand of 2020 is expecting to shrink by
6.4% to 1.654 billion tons; but global steel demand will recover to 1.717 billion tons in 2021, grow by
3.8% compare to 2020, according The World Steel Association’s prediction announced in June, 2020.

China recovers faster than other counties in the world, which may relieve the decline of global steel
demand in 2020. If the spread of coronavirus could be well-controlled in the future, plus continuous
stimulus measures in each country, then we will see a faster recovery in steel demand in 2021.

Although steel market has been affected by COVID-19 epidemic this year, we expect global
oversupplying situation will be eased soon through the merging plan and production- decreasing
projects designed by Japanese and Korean mills, and China accelerates the constructions of new
infrastructures to motivate domestic steel demand.

Main product of Chung Hung Steel (CHS) is hot rolled base materials, which is about 70% of the total
production and sales, also could be used as raw materials for its own production line. By comparison
with downstream steel manufactures, CHS has more dominant and competitive advantage. In addition,
CHS has been controlling strictly the efficiency of business operations in recent years, also strengthen
on raw materials procurement and product differentiation, as well as much flexible and sensitive on
adjusting the ratio of domestic and exporting sales. Meanwhile, the steel demand of nearby Southeast
Asia region is growing continuously, Chung Hung Steel will keep improving operating resilience.
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Financial Review

Unit : NTD Thousands

¥~ :F =

#p % Peroid
78 P ltem

2020/1~6

2019/1~12

¥ Eer =
Net Sales

17,949,305

40,470,129

I RN
Operating Costs

17,760,990

39,225,201

¥E- Al
Gross Profit(Loss)

188,315

1,244,928

yER
Operating Expenses

654,249

1,462,517

¥+ FIER)
Profit (Loss) from Operations

-465,934

-217,589

¥R HR(r)
Non-operating income(Expenses)

-22,969

228,474

L & FUER)

Profit (Loss) Before Income Tax

-488,903

10,885

Fis = FI(3F)
Net Profit For The Period

-488,903

10,791
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In the event of surplus earnings after closing of annual accounts, due taxes shall be paid, and losses
incurred in previous years shall be compensated. Upon completion of the preceding actions, the
remainder surplus shall be allocated as statutory reserve in accordance with the law. However, in the
event that the accumulated statutory reserve is equivalent to or exceeds the Company's total paid-in
capital, such allocation may be exempted. The remainder may be set aside or reversed as special
surplus reserve in accordance with laws and regulations. The remaining profit, if any, shall be included
in the earnings available for distribution along with previous years’ undistributed earnings, and the
shareholder's meeting shall determine whether to distribute dividends or retain the earnings.

The Company shall allocate no less than 30% of the distributable earnings for shareholder dividends
and bonuses each year. However, the distribution may be canceled if the accumulated earnings
available for distribution are less than 3% of the paid-up capital.

The development of the Company's industry has matured. Therefore, the distribution of the shareholder
dividends specified above shall be distributed with appropriate ratios of cash dividends and stock
dividends. Cash dividends shall be no lower than 50%.
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Chung Hung maintains ethical business operations and strives to become a sustainable,
reliable, and approachable steel company.
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Commercial Production Financial
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Sustain development of key products

2HH A RS2 HArkie

Aim for customers demands

2 =R, 0L WY, N0 AR n4 ] \;\,':':— =
2.4 ® v L NER s % N Improve product quality and technology 1.p 3% P LW Ty
Maintain the flexible sales strategy 3.5+ A LA R IL Complete Internal Management
3.5 i FLAE T Toward product differentiation 2,15 fx ? A A
bF 2 H
Ensure stable sales channels A4 IR A S

i Implement operating cost reduction
Enhance niche products

B
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Q:rease the market competltlveness/ Qreate market advantage / \ /
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In the future, CHSC will upgrade the quality and grades of products, focus
on enhancing customer services, establish good partner relationships with
customers, create product differentiation, proactively conserve energy and
reduce carbon emissions, and fulfill its corporate social responsibility.

PAREI RSN > ¥ A i i - BEREFRE - BE R B Lk P



‘member of CSC Group 1 5 £ & I:S]

A hiEsEE

B # B R!

Thanks for your attention.
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